
 

 
 

1 DESISTUDENTS.ME 

November 28, 2025 

Subject Name & Code: 

ENGLISH FOR TECHNICAL COMMUNICATION- BE02R00021 
 

(Disclaimer: The purpose of these AI-generated responses is just education and reference. Utilise them to grasp topics and structure, but 
always rewrite in your own words and double-check the content before submitting. Academic misuse is not the creator's fault.) 

Assignment 4: Speaking Skills (CO4) 

 
Q.1 How does the International Phonetic Alphabet (IPA) help in understanding and improving 
pronunciation? Explain with the help of examples. 

The International Phonetic Alphabet (IPA) is a standardized system of phonetic notation that represents the 
sounds of spoken language using distinct symbols. It helps in understanding and improving pronunciation 
by providing an accurate, consistent way to transcribe sounds independently of a language’s spelling 
conventions, which are often irregular. 

How IPA helps: 

1. Removes Spelling Confusion: English spelling does not always correspond to pronunciation. IPA 
represents sounds directly. 
Example: The word “through” is spelled with -ough but pronounced /θruː/. IPA clearly shows the 
sounds: /θ/ (as in thin), /r/, /uː/ (long “oo”). 

2. Distinguishes Similar Sounds: IPA differentiates subtle sound variations that are not obvious in 
writing. 
Example: “ship” vs. “sheep” – IPA shows /ʃɪp/ vs. /ʃiːp/, highlighting the vowel difference (/ɪ/ vs. /iː/). 

3. Aids Language Learners: For non-native speakers, IPA provides a reference for correct articulation. 
Example: The “th” sounds: /θ/ in “think” (voiceless) vs. /ð/ in “this” (voiced). 

4. Guides Stress and Intonation: IPA includes diacritics for stress and tone, important for natural 
speech. 
Example: “record” (noun) is /ˈrɛk.ɔːd/ (stress on first syllable); “record” (verb) is /rɪˈkɔːd/ (stress on 
second syllable). 

Using IPA, learners can independently study pronunciation from dictionaries or textbooks, leading to 
clearer, more accurate spoken communication—essential in technical contexts where precise terminology 
matters. 

 

Q.2 Imagine you are preparing a presentation for a college event. Describe how you would analyze 
your audience and locate before starting the presentation. What factors would you consider to make 
it engaging? 

Audience Analysis and Locating: 

1. Audience Demographics: Identify age, educational background, field of study (e.g., engineering, arts), 
and prior knowledge of the topic. For a college tech-fest, most attendees will be students, but faculty 
and industry guests may also be present. 

2. Purpose and Expectations: Determine why the audience is attending—are they seeking information, 
inspiration, or entertainment? At a tech event, they likely expect innovation, clarity, and practical 
insights. 
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3. Context and Setting: “Locate” myself by visiting the venue beforehand to assess room size, acoustics, 
available technology (projector, mic), seating arrangement, and lighting. This helps in planning 
movement, visual aids, and voice modulation. 

4. Psychographic Factors: Gauge audience attitudes—are they enthusiastic, skeptical, or fatigued? This 
influences tone and content pacing. 

Factors to Make the Presentation Engaging: 

 Relevant Content: Tailor examples to engineering/student life. Use relatable analogies (e.g., 
comparing electricity flow to water flow). 

 Interactive Elements: Include quick polls, Q&A sessions, or live demonstrations to maintain attention. 

 Visual Appeal: Use clear, high-quality slides with diagrams, infographics, and minimal text. 

 Storytelling: Start with a problem scenario or a surprising fact to hook interest. 

 Confident Delivery: Practice modulation, eye contact, and body language to connect with the 
audience. 

 Time Management: Keep the presentation concise, leaving room for interaction. 

 

Q.3 What are the primary differences between group communication and individual communication? 
What skills are essential for effective group communication? 

Primary Differences: 

Aspect Individual Communication Group Communication 

Participants One sender, one receiver Multiple participants 

Complexity Simpler, direct feedback More complex, multiple perspectives 

Goal 
Personal clarity, relationship 
building 

Collective decision-making, shared 
outcomes 

Feedback Immediate and clear Can be varied, delayed, or conflicting 

Formality Often informal Often structured with roles 

Examples One-on-one meeting, personal email Team meeting, group discussion, webinar 

Essential Skills for Effective Group Communication: 

1. Active Listening: Paying full attention to others without interrupting. 

2. Clarity and Conciseness: Expressing ideas clearly to avoid misunderstanding. 

3. Constructive Feedback: Giving and receiving feedback respectfully. 

4. Conflict Resolution: Addressing disagreements diplomatically to reach consensus. 
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5. Non-Verbal Awareness: Observing body language and tone in group dynamics. 

6. Adaptability: Adjusting communication style to suit different personalities. 

7. Time Management: Ensuring the group stays on agenda and respects time limits. 

8. Collaborative Mindset: Focusing on shared goals rather than individual dominance. 

 

Q.4 Enlist the Do's and Don'ts of group communication. 

Do’s: 

1. Do listen actively to understand others’ viewpoints. 

2. Do encourage participation from all members. 

3. Do clarify objectives and agendas at the start. 

4. Do respect speaking turns and avoid interruptions. 

5. Do summarize key points periodically to ensure alignment. 

6. Do use inclusive language to foster a positive environment. 

7. Do provide constructive feedback focused on ideas, not individuals. 

8. Do document decisions and action items for follow-up. 

Don’ts: 

1. Don’t dominate the conversation; allow others to speak. 

2. Don’t interrupt while someone is speaking. 

3. Don’t use ambiguous or technical jargon without explanation. 

4. Don’t dismiss others’ ideas without consideration. 

5. Don’t engage in side conversations during the main discussion. 

6. Don’t personalize disagreements; keep criticism issue-based. 

7. Don’t ignore non-verbal cues that indicate confusion or dissent. 

8. Don’t deviate from the agenda without group consensus. 

 

Q.5 Enlist the Do's and Don'ts of presentation. 

Do’s: 

1. Do know your audience and tailor content accordingly. 

2. Do rehearse thoroughly to ensure smooth delivery and timing. 

3. Do use visual aids (slides, charts) that are clear and relevant. 

4. Do maintain eye contact with different sections of the audience. 

5. Do speak clearly with appropriate volume, pace, and modulation. 

6. Do start with a strong hook (question, story, statistic) to engage. 

7. Do prepare for Q&A by anticipating possible questions. 
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8. Do end with a clear summary and call-to-action or key takeaway. 

Don’ts: 

1. Don’t read directly from slides; use them as prompts only. 

2. Don’t overcrowd slides with text or complex graphics. 

3. Don’t use inconsistent fonts/colors that distract from the message. 

4. Don’t ignore time limits; respect the audience’s schedule. 

5. Don’t turn your back to the audience while presenting. 

6. Don’t use filler words excessively (“um,” “like,” “you know”). 

7. Don’t assume prior knowledge without briefly explaining key terms. 

8. Don’t neglect to check technology (projector, mic) before starting. 

 

 


